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20-MINUTE SPRINT

1. THEMES OF THE DAY
2. HOW THEMES INFLUENCE MESSAGING

3. HOT TO BE BRAND-READY FOR 2018



BRAND BASICS 101

Brand comes first.
Customers come second.
Messaging comes third. 



BRAND BASICS 101

HERE’S WHY.



AWARENESS

UNDERSTANDING

DISTINCTION

RELEVANCE

PREFERENCE
BRAND 
BASICS
101

1. 

2. 

3. 

4. 

5. 



EVERYONE HERE
REPRESENTS A BRAND



5
KEY TRENDS AFFECTING 

MANUFACTURING BRANDS



VISUALIZATION BEFORE COMMERCIALIZATION
3D printing & virtual simulation1. 



ROBOTICS
Automation. “The Digital Floor.”

2. 



DATA
Accessible. Actionable Metrics.

3. 



ENVIRONMENT
Sustainability. Zero Net Waste

4. 



TALENT
Recruiting. Training. Retaining.

5. 



INTERCONNECTED
VISUALIZATION

ROBOTICS

DATA
ENVIRONMENT

TALENT



MESSAGING THE 5THEMES



Acceleration.
Innovation. 

Future is here.

MESSAGING THE 5 THEMES:
1. VISUALIZATION 

BEFORE 
COMMERCIALIZATION
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MESSAGING THE 5 THEMES:
1. VISUALIZATION 

BEFORE 
COMMERCIALIZATION

Future.



Precision.
Agility.

Highest quality.

MESSAGING THE 5 THEMES:
2. ROBOTICS
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Precision.

2. ROBOTICS



MESSAGING THE 5 THEMES:

Agility.

2. ROBOTICS



Insight.
Smarter.

Advanced.

MESSAGING THE 5 THEMES:
3. DATA
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MESSAGING THE 5 THEMES:

Smarter.

3. DATA



MESSAGING THE 5 THEMES:

Advanced.

3. DATA



Responsible.
Enabling.

Core.

MESSAGING THE 5 THEMES:
4. ENVIRONMENT
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MESSAGING THE 5 THEMES:

Enabling.

4. ENVIRONMENT



MESSAGING THE 5 THEMES:

Core.

4. ENVIRONMENT



Culture.
Belonging.

Great Choice.

MESSAGING THE 5 THEMES:
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MESSAGING THE 5 THEMES:

Great Choice.

5. TALENT



BRAND POSITION: 
CONSISTENT

MESSAGING: 
EVOLVES

Relevant. Desired. Admired.



HOW TOBEBRAND READY IN 2018
UNCOMMON
AGGRESSIVE

READY.



UNCOMMON

Don’t be a 
look alike

BE
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UNCOMMON

Talk. 
E-mail. 
Text. 

Review.
Comment.

BE

HOW TO BE 
BRAND READY 

IN 2018

Bad x13

Good x5

Average?



HOW TO BE 
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UNCOMMON

DISTINCT 
BENEFIT

Buyers are 
50% more 

likely to chose 
you

BE



HOW TO BE 
BRAND READY 

IN 2018

UNCOMMON

EMOTIONALLY 
CONNECT

BE
Manufacturing

Brand?

Emotional
Connect?



HOW TO BE 
BRAND READY 

IN 2018

UNCOMMON

EMOTIONALLY 
CONNECT

BE
Manufacturing Brand

Emotional Overdrive
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HOW TO BE 
BRAND READY 

IN 2018

UNCOMMON

EMOTIONALLY 
CONNECT

BE B2B brands that 
emotionally connect 

earn 2x more
than brands selling 

on functionality alone.
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UNCOMMON

EMOTIONALLY 
CONNECT

BE How 
you 
make 
them 
feel.

Is more 
important 

than 
what 

you do.
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UNCOMMON

EMOTIONALLY 
CONNECT

BE

People don’t care how much you know. 

The want to 
know how much 

you care.
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UNCOMMON

GREAT 
RELATIONSHIPS

Make Brands 
Great!

BE



UNCOMMON
BE
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Emotion.

Expression.

Relationships.



HOW TOBEBRAND READY IN 2018
UNCOMMON
AGGRESSIVE

READY.



AGGRESSIVE

Stand Still.
Get Killed.

BE
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AGGRESSIVE

Visibility

BE

HOW TO BE 
BRAND READY 

IN 2018

7 Times to be SEEN 
for the FIRST Time.



AGGRESSIVE

PERSISTENCE. 
Relationships 

Take Time

BE

HOW TO BE 
BRAND READY 

IN 2018



AGGRESSIVE
At each phase of 

the decision path.

BE

HOW TO BE 
BRAND READY 

IN 2018

DECISION
PATH

AWARENESS
Problem!

UNDERSTANDING
Information

DISTINCTION
Options

RELEVANCE
Decide

PREFERENCE. BUY!

1. 

2. 

3. 

4. 

5. 



AGGRESSIVE

ENGAGE. 
Toe In. 
Foot In. 

JUMP IN.

BE
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AGGRESSIVE
BE
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Persistent.

Visible.

Engaging.



HOW TOBEBRAND READY IN 2018
UNCOMMON
AGGRESSIVE

READY.



READY

Brand. 
Engagement.

Content.
Delivery.

BE

HOW TO BE 
BRAND READY 

IN 2018

“It’s tough 
to make 
predictions, 
especially 
about the 
future.”
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BRAND
TRENDS:

Emotional. We stand for more.

Employee-focused branding.

Brand E-magazines.



ENGAGEMENT
TRENDS:

Social becomes foundational.

Customer experience.

Account-based marketing.



CONTENT
TRENDS:

AR & VR exploration.

Search-centric content. 

Storytelling.



DELIVERY
TRENDS:

B2B E-Commerce

Marketing Automation

Native (Contextual) Advertising



RECAP

You all have a brand
Stay relevant. Be desired.

Be uncommon. Be aggressive . . . 
And be ready for 2018!



THANK YOU!
www.delianet.com/ame17
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