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20-MINUTE SPRINT

2. HOW THEMES INFLUENCE MESSAGING
3. HOT TO BE BRAND-READY FOR 2018
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Brand comes first.
Customers come second.
Messaging comes third.



HERE’'S WHY.






EVERYONE HERE
REPRESENTS A BRAND



KEY TRENDS AFFECTING
MANUFACTURING BRANDS



1 VISUALIZATION BEFORE COMMERCIALIZATION

3D printing & virtual simulation




ROBOTICS

Automation. “The Digital Floor.”







ENVIRONMENT

Sustainability. Zero Net Waste




TALENT

Recruiting. Training. Retaining.




ROBOTICS VISUALIZATION

TALENT DATA
ENVIRONMENT



MESSAGING THE THEMES



Acceleration.
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o Innovation.

Future is here.



Acceleration.

s>udson

1. VISUALIZATION
BEFORE
COMMERCIALIZATION




Innovation.

- We drive INNOVATION

And wa o |t 5 avary koval with EcoStnuam™ . Discover how Schnaidar
Blactric makee bold ideas happan with an INNOVATION p of lo
srabied, connecled products, sdge control, and apps. snaktcs. and

BArVICEs.

1. VISUALIZATION
BEFORE
COMMERCIALIZATION




1. VISUALIZATION
BEFORE
COMMERCIALIZATION

Future.

LOCKNEED MARTIN : ; INVESTORS  MEDIA  SUPFLIERS  EMPLOYEES

WHO WE ARE WHAT WE DO NEWS & EVENTS INNOVITION CAREERS Q

% NSE IS ALREADY HERE
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- H[]W EYBEP EXPERTS ARE
USING ARTIFICIAL
INTELLIGENCE
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Precision.

OOOOOOOOOO

Agility.
Highest quality.



Precision.

ABOUT CAPABILITIES

WHY RIVA BLOG coNTACT  ©) 5

2. ROBOTICS




2. ROBOTICS
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FLEXIBLE QUANTITIES +
QUICK TURNAROUND TIMES

We offer flexible ordering options and.quick turnaround times, whether you order RF
connectors and component parts in small or large quantities.

LEARN MORE

Custom Design mm 3 Industry Expertise - ‘Standard RF Connectors

CUSTOM & STANDARD RF CONNECTOR MANUFACTURING

WHY CONNECTRONICS?




Insight.
Smarter.
Advanced.



Insight.

HOME ABOUT DRM SUSTAINABILITY ECH SERVICES INDUSTRIES CONTACT US

3. DATA

Get more information.

Email




Smarter.

uPlug MY CART

New socket.

Smart&Fast charging.
3. DATA




Advanced.

Lt b e S & S Sctoiegy

=) .
HydraElectric

Breakthrough Sert‘s_()'-’r..?-?"i

3. DATA

Product Solutions What's New

at NBAA - Avintion Business Daily gave u




Responsible.

NNNNNNNNNNNNN

Enabling.
Core.



Responsible.

COMPANY | INVESTORS | CAREERS | GLOBAL | CONTACTUS | % #1-866-757-2066

FolyOne

4. ENVIRONMENT

(/) FIND WHAT YOU NEED Evnlarina Paccihilities CLOAM B
: -_.’*._\_;-'_,H 1 FOSSIDILTIES

LOOKING FOR PLASTIC
SHEET OR ROLL STOCK?

LEARN MORE AT SPARTECH.COM




Enabling.

INDUSTRIES

4. ENVIRONMENT




Core.

Call Toll-Free (B0O0) 223-7054

A!H ACME-HARDESTY Acfislipiné

4. ENVIRONMENT




Culture.

5. TALENT

Belonging.
Great Choice.



Culture.
m WHEN PERFORMANCE MATTERS MOST™

o WE DO THINGS 10 sl
OTHERS DON'T,

//.‘
Tl

IN WAYS THEY CAN'T.

This is the Brady way.

-BILL BRADY &

), %
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Belonging.

fmec\
- TruBend 517

4;4#. .

5. TALENT THIS IS MY —

VIEW CORPORATE OVERVIEW (3)

MEC is Hiring. for more information.



Great Choice.

@ | English careers | Locations | Newsroom

INTERNATIONAL@ PAPER

COMPANY PRODUCTS PEOPLE PLANET PERFORMANCE

5. TALENT




CONSISTENT

EVOLVES

Relevant. Desired. Admired.



HOW TO BRAND READY IN 2018

UNCOMMON
AGGRESSIVE
READY.



UNCOMMON

Don’t be a
look alike




UNCOMMON

Distinction is
powerful.




INNOVATIVE SOLUTIONS. PROVEN TECHNOLOGIES.

UNCOMMON o e o o o S B W e e By o

YOOR |
jpartner of choice for all your g g and

Distinction is
powerful.




UNCOMMON

Talk.
E-mail.
Text.
Review.
Comment.

Good
Bad

Average?



HOW TO BE
BRAND READY
IN 2018

UNCOMMON

Buyers are
50% more
likely to chose
you




Emotional

UNCOMMON

Manufacturing



Manufacturing

UNCOMMON

Emotional
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B2B brands that
connect
earn 2x more
than brands selling
on functionality alone.

UNCOMMON
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People don’t care how much you know.

UNCOMMON

The want to

know how much 4
you care.




UNCOMMON

Make Brands
Great!




UNCOMMON

Make Brands
Great!

EXTRUSIONS SERVICES & CAPABILITIES = TURN-KEY SOLUTION
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. Because you need more than a part. You need a partner.
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WE GO TO GREATER LENGTHS _é =
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NEWS

UNCOMMON == (Consider it done.

Make Brands
Great!




Expression.

UNCOMMON

Emotion.

Relationships.



HOW TO BRAND READY IN 2018

UNCOMMON
AGGRESSIVE
READY.



HOW TO BE
BRAND READY
IN 2018

AGGRESSIVE

Stand Still.
Get Killed.




Jp— 7 Times to be SEEN
Vsl for the FIRST Time.



AGGRESSIVE

PERSISTENCE.
Relationships
IELGCRIE
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AGGRESSIVE

At each phase of
the decision path. 3.

.......



AGGRESSIVE

ENGAGE.
Toe In.
Foot In.

JUMP IN.

. Glidden ' INSPIRATION COLORS

{s

Q  How do | paint a nursery? | SEARCH

Wﬁ

PRODUCTS

-

S

ROOM VISUALIZER

bedd g e




AGGRESSIVE

ENGAGE.
Toe In.

Foot In.
JUMP IN.

M UK/Eire v

MASSEY FERGUSON

IF YOU ARE

¥ f O & X 9 Dealeriocator

INNOVATION -~ PARTS & SERVICE -

SERIOUS .7~ SEFII{II.IS

WE ARE SERIOUS AGRITECHNICA

Tractors Combine Harvesters
Mowers & Tillers

MF 1500 MF 1700

DEALER LOCATOR

Find your local Dealers now

MF ACTIVA S

MF 2600 A MF 3600 V/5/F/GE

f, Contact Us

FINANCE - ABOUT US -~

AGRITECHNICA 2017

ARE YOU

ATTENDING?

your plans so we can
ome youl to our stand

> Register your interest

Balers Hay & Forage Materials Handling Power Generators

MF 4700 MF 5600




@Tolomatic

s L y /A . '
SERVOWELD® ACTUATORS o i& ’
.y F 4 o .
€ actuators, servo and t mators, drives and controls
’ X Elect i . g /
Vie . X .

PNEUMATIC ACTUATORS

AGGRESSIVE
ENGAGE.
Toe In.
Foot In.
JUMP IN.




Visible.

AGGRESSIVE

Persistent.

Engaging.



HOW TO BRAND READY IN 2018

UNCOMMON
AGGRESSIVE
READY.



HOW TO BE
BRAND READY
IN 2018

READY

Brand.

Engagement.

Content.
Delivery.

“It’s tough
to make
predictions,
especially
about the
future.”
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Emotional. We stand for more.

ARAND Employee-focused branding.

Brand E-magazines.



Social becomes foundational.

ENGAGEMENT Customer experience.

Account-based marketing.



AR & VR exploration.

i — Search-centric content.

Storytelling.



B2B E-Commerce

DELIVERY Marketing Automation

Native (Contextual) Advertising



Stay relevant. Be desired.
Be uncommon. Be aggressive. ..
And be ready for 2018!

—N .
re VA | )
d 14 A
L | A R R A
-, AN i8N

associales



THANK YOU!

www.delianet.com/amel7
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