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Fast Facts

1964

Whitehouse, NJ

2nd Generation

14 Humans. 1 Bichon.

B2B Brand Experts.

Longest Client @ 30.

Top Ten Average 10.8 Years
27 Months. 37 Awards.

dehia

associlates

The Business Brand Experts



ACCELERATING GROWTH WITH BRAND POWER.

Understanding Brand (Context)
Planning for Success  (Strategy)
Marketing-to-Growth (Tactics)




dll

OUTCOMES

Connect Dots

Affirmations
New Learning



Ready.

1. Terms.
UNDERSTANDING Construction

BRAND
Why Should | Care?

ACCELERATING GROWTH WITH BRAND POWER.



Terms

A BRAND IS...

UNIQUE

Unique Unique
Entity Offering

UNIQUE: Unlike anything else.

Unique
Audience
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Have A Geeat Doy

PACKAGING SYSTEM SOLUTIONS a
ISSUE 1 + APRIL 201

T.H.E.M. Flexible
Stick Packaging and
Brett Favre Help
Invigorate Launch
of New Energy

Aedan Phamaceuticals of Lansdale, Pennsylvania, had the product. XRP — 8 rapidly dissoing powder
. 800.322.8438 energy formula that is delvered direct-to-mouth, tastes good and, because of #s microencapsuiated,

Gateway to Global Packaging Solutions powder form, provides a steady “time-released” energy.

They also had NFL suparstar Brott Favre as the product spokesperson.

About  ContractPackaging  Packaging Machinery  Tecnologies  Gallery  News &Blog  Contact

Form follows funcrion making Seick Pack 3 favarics ame

highly mobile consumers. They're an putstanding chi “extend

ar expanding your product line. And with next-generation advancemen:

in film rechnalogy virtually anything that can be contained in 3 rgid

peckage b oferedin a Stk T.H.EM., the stick pack authority
helped put America's leading brands into
convenient, portable sin flexible
stick packaging.

READ MORE

Your gateway to global packaging innovation.

. HEM. (Technical Help in Engineering and Marketing) is best known for commercializing Sanko Stick Packaging in the USA. As The
Stick Pack Authority, TH.E M. has helped put America's leading beverage brands in this form of single-serve packaging, a perfect

complement to bottled water for ‘on the gocons s of all ages. Working in conjunc twon with Power Packaging, an Exel Company,

THEM offers a comprehensive array of services for your brand, including initial concept development and full-scale national or global

stick pack production




Terms

BRANDING IS...
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Carpooling & Ridesharing Solutions for Somerset County







CORPORATF COLLATERAL , -~ \ DIGITAL MARKETING
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PRESENTATION TEMPLATE

-

we connect all the dots.

‘J RideWiSe ridewise.org

Let’s go!




Terms

MARKETING.. SALES..
Actions brands take to Actions brand ambassadors
start or strengthen a take to convert a relationship

prosperous relationship. Into a new or repeat client.



MARKE
SALES..

BRAND..
"BRAND

-




Terms

BRAND
DEVELOPMENT..

The purposeful creation of
distinct brand positioning,
messaging, and style to engage
ideal audiences on an
emotional and functional level.




DISCOVER

Internal Discovery
External Discovery
Competitive Analysis
Key Insights

DIFFERENTIATE

Brand Messaging

Graphic Standards + Imagery
Engagement Methods
Creative Concepts

DEFINE

Brand Personality
Brand DNA

Brand Value Proposition
Brand-Customer Connection

DEPLOY

Brand Foundation +
Engagement

New Customer Acquisition
Customer Expansion
Customer Buying Frequency







Ready.

Terms.
Construction.
Why Should | Care?

ACCELERATING GROWTH WITH BRAND POWER.



1. Understanding Brand: Construction L
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FORTA CORPORATION

Logo Mark
Descriptor

Brand Statement
Visual Assets
Brand Messaging
Identity System

™S
" Concrete Fiber Mfr. \—




1. Understanding Brand: Construction

Logo Mark













CIRCLES OF STRENGTH






1. Understanding Brand: Construction B
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1. Understanding Brand: Construction

Brand Statement | .\
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\ STRONGER LASTING"




1. Understanding Brand: Construction

Visual Assets




1. Understanding Brand: Construction

Brand Messaging

It's designed to stand the test of time.
Our innovative products do the same.

FORTA




1. Understanding Brand: Construction

-
. I

Of all the bonds we form,
none is more important.

FORTA

Brand Messaging
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1. Understanding Brand

Brand Messag

Unfortunately, we weren't around

when it was built.

FORTA




Construction

VISUAL IDENTITY &
BRAND STANDARDS
GUIDEBOOK

Identity System

PR TN

FORTA®

CONCRETE FIBER

STRONGER LASTING”




Construction

Identity System




Construction

Identity System

FORTA

CONCRETE FIBER

STRONGER LASTING

First Last

Title Here

I: 800-245-0306
info@forta-ferro.com
W forta-ferro.com




Construction
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TRUSTED REINFORCEMENT.
PROVEN PERFORMANCE.

FORTA

CONCRETE FIBER

Identity System

W
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Construction

Identity System

FORTA®

CONCRETE FIBER

STRONGER LASTING

PRESENTATION INTRO

o

Solution

o]

Product Advantages

Lorem igsum dolor st amet

Lorem ipsum dolor sit amet




Construction

Identity System

FORTA

CONCRETE FIBER

Products

Understanding Sber
differances allows you, the
concrete wser, 1o best
determine the right fber to
attain your desked results.

FERAD GREEN




Construction

Identity System




Ready.

1.
UNDERSTANDING

BRAND
Why Should | Care?

ACCELERATING GROWTH WITH BRAND POWER.



Emotion

Why?

For Brands that Lead
with Emotion, buyers
are more likely to:

Positive Image of
(89%)

Trust in (86%)
Be Loyal to (83%)

Porter Novelli (Omnicom) Research Study



Why?

Consistent
Consistency presentation of a
brand has proven

to increase

overall revenue
by 33%.

Lucid Press Research Study



Why?

B2B companies
with strong
Distinction brands

outperform weak
ones by 20%.

McKinsey & Company



Why?

Our own recent
primary research
study:

90% sales &
marketing execs

indicated

brand image of
“high importance”
to growing sales.

Delia Associates




Aim.

Discovering
Defining
Differentiating

ACCELERATING GROWTH WITH BRAND POWER.



Discovering

A = Awesome

Our Ideal Client

B = Bi-Polar

C = Corrosive




Discovering

Our Ideal Client

A = Awesome

UTILIZE
APPRECIATE

IMPROVE
REWARD
REFER




Discovering

Our Ideal Client

A = Awesome

PAINS
GOALS

FRUSTRATIONS
CHALLENGES
PASSIONS




Discovering

Prospects
Our Ideal Client
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MURPHY CAPITAL
MANAGEMENT, inc.

SEC REGISTERED INVESTMENT ADVISER

MURPHY CAPITAL
MANAGEMENT. ¢

o

10 a Richer Life.

1500 1 perspiiats sk s e s e st
et srsatum derman k= a0
[ ——————

MURPHY CAPITAL
MANACEMENT. ixc

murphycapital.com




Discovering

A = Awesome

Our Ideal Client

EMPATHIZE

ALIGN WITH NEED
BE A BEACON




Discovering

BEST-IN-CLASS

Ourselves
MOST

PASSIONATE
MOST
PROFITABLE

THE ZONE

A.K.A.: “The Hedgehog”




Ourselves

Discovering

BEST-IN-CLASS: Large Commercial Flooring Projects
MOST PASSIONATE: Complex. Mission-Critical.
MOST PROFITABLE: Exact Specs. Tight Timeline.

. 732-254-5508 News ContactUs Commercial Flooring Design, Installation & Maintenance

/,fGi"espie
Group

We make floors perform. AboutUs. Industry Expertise.  Featured Partners~ Services. Projects Gallery

NJ State Contract

The Gillespie Group is a New Jersey State Approved Contract Vendor.

We provide commercial flooring services for the following brands:

NJ State Contract

THE ZONE




Discovering

Our Competition

FIRST IMPRESSION?
WHAT ARE THEY SAYING?
WHAT ARE THEY DOING?

WHAT ARE THEY NOT
SAYING/DOING?




Discovering

"4 MANAGED Vision

r n . .

1 g LY o g PECT!
9) OptiCare 3 DVISVISION

je=l]
HUMANA MARCH Vision Care 7 R Nl -
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Discovering

9() tiCare VSp SPEC TTRA DWVISVISION

\h\ AGED VISION

l {U \I ANA MARCH Vision Care ,///(/__}/ 'u,,mw ' A; ARE

EE EE EE EE
block



Discovering

Pantone #138 Yellow/Orange
e Dramatic exclamation
e Gregarious, positive, happy

/ e Stimulating, vivid intensity




Discovering

Pantone #138 Yellow/Orange
e Dramatic exclamation
e Gregarious, positive, happy

/ e Stimulating, vivid intensity




Discovering

- 10 T proes \PECTLOL
OptiCare 3 cC DVISVISION

"4 MANAGED Vision

fe=)
HUMANA MARCH Vision Care 8 o .

AINVAN YECARI
=

b=




Discovering

bl k OUR COMMITMENT

OUR CUSTOMERS

OPTIMUM CARE




Font Size [ ]
Comprehensive Vision Benefits l’ﬁ] LAﬁJ

block
vision

Member Benefits

Find a Provider
Seiocta State

N t >Go
The clear choice for vision care Accountlogn

providing services for millions of NpiNber
nennle nationwit
people nationwide. o
Our e i of Don't have a User 10/ Password? |

i your . Register Now.

© Find out how

Healthplan Representatives

> Prospective Grosp Members

BLOCK VISION'S
LONG HISTORY OF PARTNERING

Comprehensive Vision
Benefits Management

At Block Vision, our total focus is on delivering exceptional
vision benefit plans. It's what we do. With unmatched passion,
drive and dedication. We believe that's what makes us
unique,..and better,

Block Vision recognizes that every client has special wants
and circumstances 50 our vision benefit plans are uniquely
crafted to your precise specifications. And our team of
experienced professionals s with you every step

A higher level of quality, service e e
and value in vision benefit plans. St narikdtes ’

‘with full support for quick and '

easy implementation. -~ L E ‘ 3
v

Block Vision is looking at you, and always looking out for you — making sure that you're getting the best value for your vision plan dollar. I ) \‘ \

)

block \

Leading the way in vision benefits management and eye health programs.

blgsk

Here's Looking at You
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Discovering
Defining
Differentiating

ACCELERATING GROWTH WITH BRAND POWER.



Defining

A = Awesome

Target Persona alian Smith

Buyer persona description text here

BACKGROUND/ DEMOGRAPHICS GOALS/ CHALLENGES TECHNOLOGY /SOCIAL MEDIA

Job? Career Path? Family? Lifestyle? Cost savings? Value? Quality? Device preferences? Social media
What problem does your product or platforms? Communication
Your text here service solve? preferences?
Your text here
Your text here Your text here Your text here
Your text here Your text here Your text here
Your text here Your text here Your text here
Your text here Your text here Your text here
Your text here Your text here
Your text here Your text here

MARKETING MESSAGING REAL QUOTES

How can you describe your solution to have the biggest Sell your persona on your solution - in a sentence or
impact on your persona? What resonates most with your a few words!
persona?
Your text here

Your text here Your text here

Your text here Your text here

Your text here Your text here

Your text here Your text here

Your text here Your text here

Your text here




Defining

Target Persona

&

Yeah. That's how Tarpey Group clients feel.




Defining

Especially for..WHO?

Value Proposition
<THE BRAND> is..WHAT?

that..HOW (UNIQUE RECIPE)?




Defining

Value Proposition

Especially for..WHO?

Religious congregations, private
education, and sports & recreation
facilities in NJ, Eastern PA and
Southern NY..

<THE BRAND> is..\WHAT?
The commercial construction
company..

that..HOW (UNIQUE RECIPE)?
Provides total construction

services with a unique
combination of honesty, integrity,
value, and superior attention to
detail.




Fentcn BUILDING WITH A HIGHER PURPOSE™

CONSTRUCTION CO., INC,




We build schools that go beyond

client expectations to help realize
the dreams of everyone who walks
through their doors.

BUILDING WITH A HIGHER PURPOSE.




Fenton P

Fenton

BUILDING WITH A HIGHER PURPOSE™

SERVICES

FENTON CONSTRUCTION

ABOUT FENTON.
BUILDING. TRUST.

SZTELLUS

Femntom oo

CONSTRUCTION CO., INC.




Defining

Connecting ldea

What single
thought will
best form a

Sjige]gle
relationship
with the
BRAND?




. What are the brand’s
objectives?

. What emotion(s) will best
enable the relationship?

. What should the brand

relationship be?

. What are the most important
brand elements?

BRAND/
CLIENT
CONNECTION

What single
thought will
best form a
Sige]gle
relationship
with the
BRAND?

5. Who comprise the key
connection groups?

6. What are they thinking?

7. How would we like their
thinking to evolve?

8. What “reasons to believe”
will assist in this change?



1. What are the brand’s BRAND/ 5. Who Comprise the key

CLIENT

objectives? CONNECTION connection groups?

2. What emotion(s) will best We can trust 6. What are they thinking?

enable the relationship? Minalex for

Confidence the exact
products and

responsive
3. What should the brand attention we 7. How would we like their

relationship be? need. thinking to evolve?
Understanding and caring Minalex will extrude low volume,

partner, collaborator and friend. tight tolerance, small, complex
shapes where others will not.

. What are the most important 8. What “reasons to believe”
brand elements? will assist in this change?



minalex

MINIATURE ALUMINUM EXTRUSIONS

Manufacturing Precision Partnerships.™




Because you want more than
a part. You want a partner.




minalex

MINIATURE ALUMINUM EXTRUSIONS

First Last Name

- Ena
minalex

M tarrg Moo Porrertas ©

minalex

MINIATURE ALUMNUM EXTRUSIONS

Manu

™

Manufacturing Precision Partnerships.

D]

(Recgeent Nare)
(Recqwent Tei)
(Comgaryy)

Aodress)
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Srcecety
[Sencer Sgrature]
[Sencer Nama]
[Sancer Tise]

Michael Casey

Extrusion Applications and Design
Phoee: 908534 3044

Fax: 508-534-6708

Web: Misales com

minalex

MPRATURE ALUMBNUY EXTRUSIONS

Manufocturing Precision Partnerships

AS 9300 & 150 %001

25 Coddington Road | Whitehoute Station | NJ | OSS89.024)

-nqlex e

)

SPUCIALIING IN HIGH TOLERANCE. SMALL PROMLE CUSTOM ALUM:

WE GO TO GREATER LENGTHS

For more £n 30 yaars 3G wih § Commviment 15 CuTormer LTacIon
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minalex

MINIATURE ALUMINUM EXTRUSIONS

Manufacturing Precision Partnerships.™

| squesTAquoTE
. 908 534 4044

EXTRUBIONS VALUE ADDED SERVICES TURN-KEY SOLUTION CONTACT

the tightest tolerances and highest quality standards,

MINALEX ALUMINUM EXTRUSIONS
HELP PROPEL THE NEXT GENERATION
OF SPACE EXPLORATION

CUSTOMIZED
EXTRUSION SOLUTIONS

e |

| & in v O |
minalex < 9085344044

AT Al LA T,

HOW COMPANIES LIKE MINALEX
ARE MAKING SMALLER PARTS
WITH BIGGER IMPACT

CUSTOMIZED
EXTRUSION SOLUTIONS

. 908 534 4044
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ACCELERATING GROWTH WITH BRAND POWER.



Differentiating

REMAK-ABILITY
Messaging
Visual Assets




Differentiating with Messaging

Descriptor: Functional, clear description of what the brand does in
as few words as possible.

Brand Statement: customer-centric call-to-action that distinctly
positions the brand.

Key Messages: Top 3 messages that support
and expand on the brand statement.

Supporting Messages: Supportive Points that
further validate each key message.

Supporting Content: proof, or reasons to
believe (RTB) in Supporting Messages.

Content Topics: Potential story lines
that make Supporting Content real.




Differentiating with Messaging

block

Here's Looking at You




Differentiating with Messaging

Descriptor: Comprehensive Vision Benefits.

Brand Statement: Here's Looking at You.

Key Messages: we focus on you, so you can focus on life. Serving
millions of people nationwide. High-quality, cost-effective programs.

Supporting Messages: rast, easy, always-available

access to the information you need.

Supporting Content: Highly Experienced Reps.

Advanced Provider Search. 24/7 Assistance. Member
Portal. Multilingual Support. Hearing Impaired.

Content Topics: Meet your Block Vision
Account Representative. Introducing Advanced
Provider Search. The new Block Vision Member
Portal. Vision Benefits. Simplified.




Four Quarters

Before

Differentiating with Visual Assets

NJ Master Plumbing Lic. #6773 & #6908

4y
éﬁ&% Four Quarters

Plumbing, Heating & Air Conditioning INC.

2601 River Rd. Cinnaminson, Nj 080

Home  Plumbing  Heating&Air  RecentProjects  ContactUs

o, —
.- ~Lommer
Heating and Air

. o
i)

INj M3ster FIUMDING LIC. #b/ /3 & FoYUs

Plumbing, Heating & Air Conditioning INC.

2601 River Rd. Cinnami

f&?@ Four Quarters

Home  Plumbing  Heating&Air  RecentProjects  ContactUs

Phone: (856) 786 - 7661
Fax: (856) 786 - 9002
Contact@fourquartersinc.com

NJ Master Plumbing Lic. #6773 & #6908

Four Qua rters Phone: (856) 786 - 7661

Plumbing, Heating & Air Conditioning INC. Faxc (936) 786 - 9002
Contact@fourquartersinc.com

Home  Plumbing  Heating&AIr  RecentProjects  ContactUs

Proudly Serving

New Jersey, Pennsylvania, and Delaware

Welcome to Four Quarters Plumbing, Heating
and Air Conditioning INC. Office Hours

Four Quarters Plumbing, H &Air Conditioning Inc., a mechanical contractor RO SR AMIC 2R

performi stallation and service of all types of plumbing, heating and air conditioning 24 hour eme! cy
products. services available
Four Quarters Plumbing, Heating & Air Conditioning, Inc. has the necessary experience to Plumbing: (856) 206 - 0620
design, i and support mechanical systems for residential, small and large businesses, Heating & Air: (856) 220 - 1135
commercial, industrial and numerous other applications.

Utilizing a team approach with over 100 years of combined experience, our capabilities are Recent Projects
unsurpassed incorporating design, estimating, project management, installation and most
Important, our qualified service technicians. Kinsley's Shoprite

Our past installations incorporate from 1 ton up to 250 tons including pharmaceutical and Lourdes Care
computer room environments. We offer a full ist of satisfied customers and developers
upon reguest.

Brandywine Senior Living

Contact@fourquartersinc.com

Phone: (856) 786 - 7661
Fax: (856) 786 - 9002

Plumbing
Ve are a full service plumbing company
for commerical and re:
properties. We are available for all
projects, big or small

{8@.\

Siac

Home
Plumbing
Heating & Alr
Recent Projects
Contact Us

IGSHPA

Heating and Air Contact Us
ating and air conditioning Would you like to request a quote? Do
ny, we specialize in th . you have any questions about our
and installation of heating and ¢ 52 Please feel free to get in touch
equipment for commercial properti with our friendly staff.

¢tBLUE BOOK

B" g & Constiuotion GLAV\(I’»‘\{'\,\'\I\«;l
NETWORK® mossuemsemsy

Contact Four Quarters Office Hours

¢ Rd. Monday - Friday: 7AM to SPM
Cinnaminson, N) 08077

Phone: (856) 786 - 7661

Fax: (856) 786 - 9002



Differentiating with Visual Assets

Four Quarters
After

FOUR QUARTERS

Commercial HVAC +Plumbing

Peace of mind. On schedule.




THE FOUR QUARTER STONES OF

SATISFACTION

W N

Peace of mind. On schedule.









KEY
ISSUES

01. ISSUE TITLE HERE

Issue details to come issue details to come.

02. ISSUE TITLE HERE

Issue details to come issue details to come.

03. ISSUE TITLE HERE

Issue details to come issue details to come.

04. ISSUE TITLE HERE
Issue details to come issue details to come.




WORDS & IMAGES

4. Relevance

3. Distinction

2. Understanding

1. Awareness



Fire!

3. 3 Ways to Grow

MARKETING TO The Value Journey

GROWTH -
45 Growth Tactics

ACCELERATING GROWTH WITH BRAND POWER.



. Marketing to Groy LT 205 To Grow

1. Get more customers.
2. Get.

3. Incre

to spend more.
yuy frequency.



AWARE ENGAGE CONVERT EXCITE ASCEND ADVOCATE

Prospect Prospect Inquiries, Customer Upsell #3 Client gives
discovers your interacts with subscribes, gains value A testimonial,
brand exists. your brand. attends or from initial Upsell #2 referral.

demos. transaction. &\
Upsell #1
A
Core Offer

T —




AS5NVEVSEE

e customers.
n to spend more.
yuy frequency.



Get more customers x2o)

* Lead Magnet

e Samples/Trials

* Interaction (Quiz/Survey)
* Assessment/Consult
 Podcast/Webinar

* Live Events/Live Stream
 Blog

* Public Relations
 Content Syndication

e Tradeshows/Conferences

Social Messaging

Catalog

3D Gift

Social Advertising

Paid Search (Display, Text)
Direct Mail/E-mail

Trade Advertising

Review Sites

Organic SEO

Social Posts



Get them to spend more (a3

 Upsells * Consulting, Training

 Cross Sells * Customer Appreciation Events
e Slack Adjusters (Super Upsell) * Done-For-You Service

* Downsells * C(lient Exclusives

e Bundles, Kits, Value Buckets  Warrantees, Insurance

* Line Extensions
e Subscription, Continuity
e Membership, Group, Association



Increase buyer frequency )

 E-mail Newsletter * Direct Mail

 Automated Email Follow-up  Qutbound Phone Follow-up

e Exit Offers  Coupon, Gift Cards

* Bounce Back Offers  Newsletter, Magazine (Physical)
* Product Includes... * C(Client Appreciation Offers

* Retargeting
* Loyalty Program



CLIENT CASE STUDY 1

D+E Consulting Solutions

THE CHALLENGE:

D+E's branding and marketing efforts did little
to communicate their stellar service, expertise
and responsiveness to their clients and prospects.




BRAND REPOSITIONING

CONSULTING

, Consulting 1wl | SOLUTIONS

“'\Solutions

Here, so you can do more.




03 btk s i




BUSINESS CARDS, WEARABLES
& BRANDED HANDBAG

I\, 7=, | CONSULTING
| 4 =3 | SOLUTIONS

Here, 50 you con do more.



S

Call us at (732) 645-83%0

Qur Location info@dandeconsulting.com Search

CONSULTING
SOLUTIONS

DEDICATION * EXPERIENCE

Great softwar -
‘D+E makesit all perform:

m i -

e makesitall possible.

WEBSITE
FACINGS

p Q CONSULTING Give Us aCall
DG ‘?9”\’7'9!‘,‘5‘_,‘ 732.645.8390

= Q

DEDICATION + EXPERIENCE

Great software makes
it.all-possible.

D+E makes it all perform.

<4 CONTACT US OUR SERVICES

—— ABOUT D+E CONSULTING SOLUTIONS

Human.
Resourcefulness.

Through our passion for personal service
and dedication to excellence, D+E
provides a full suite of customized
services from implementation to post

live support, enabling you to achieve



VIEW ONLINE ©

CONSULTING
SOLUTIONS

major addi ic

-

solution service:

EMAIL & MARKETING FLYER

VIEW ONUINE © o o

+ CONSULTING

SOLUTIONS

gnCE z

SEDICATION * Za b a sta\’t
.‘oft‘n’a\'e isa gf:he \Na‘l.

it the rest©

We've expanded our on-site
training workshops.

Turning Possibilities
Into Productivity e

»
e
2% ¥ W |

CONSULTING
C+9 SOLUTIONS Here, s0 you can do more.

About  Services Technologies Contact

@ One Tower Center Bivd, Suite 2202, East Brunswick, NJ 08816 L. 732.645.8390 <






v

D+E RESULTS

Over 500 quality leads
following the brand debut
at a major industry event.




Terms

R ed d y. Construction

Reasons Why?

SUMMING IT UP Al m E:”gs

Differentiating

Three Ways to Grow

]
F I re | Customer Value Journey
®

45 Growth Tactics

ACCELERATING GROWTH WITH BRAND POWER.



“You never fail
until
you stop trylng."

EEEEEEEEEEEE




i

. W = -
THANK YOU!

If you’d like to learn how to accelerate growth
using your brand power, contact Ed Delia
at: 908.534.9044 or edelia@delianet.com

| -


mailto:edelia@delianet.com

