TELLING
YOUR STORY

WITH A POWERFUL POWERPOINT =
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IF YOUR SLIDES ARE BAD

.. 3015 YOUR PRESENTATION



1 PICTURE = 1000 WORDS




1 PICTURE = 1000 WORDS

AWESOME. .
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BIG FONTS. SIMPLE FONTS.
TITLE FONTS BOLD 40 PT +

BODY FONTS 32 PT +



BIG FONTS. SIMPLE FONTS.

THIS DOESN'T MEAN YOU SHOULD FILL
EVERY OUNCE OF SPACE ON THE FRAME
WITH A BIGGER FONT SIZE. ACTUALLY,
WHITE SPACE IS GOOD. IT HELPS
EMPHASIZE THINGS. IF YOU PRESENT A
WALL OF TEXT, THAT'S ALL THE
AUDIENCE SEES; A WALL. MAKE SENSE?



USE LESS TEXT ON EACH SLIDE

APPLY TWITTER RESTRICTIONS
140 CHARACTERS MAX A SLIDE

THIS SLIDE IS 140 CHARACERS, BY THE WAY.
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YOU'RE THE STAR!

NO BULLET POINTS!
LESS TEXT IS EASY TO READ ‘
KEEPS THE FOCUS ON YOU



LASER FOCUS ON THEM

[T'SNOT A TELEPROMPTER
DON'T TURN AND READ
FOCUS ON THE AUDIENCE



T'SNOT A DOCUMENT

LET HANDOUTS BE HANDOUTS
OFFER HANDOUTS AFTER, OR PDF
REASON TO “RECONNECT”




DESIGN FOR THE GUY IN BACK

~ CAN HE READ IT?




NUMBERS & CHARTS

95%

EFFECTIVE

BIGGER NUMBERS = BIG IMPACT
SIMPLE CHARTS = MEMORABLE

REMEMBER THE BACK-OF-ROOM GUY




THE POWER OF 3 POINTS

NOT ENOUGH EVIDENCE
YOU'RE CONVINCING ME

| BELIEVE YOU.

BY 4, TEDIUM, SKEPTICISM SET IN
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CONSISTENCY

(OLOR USAGE
IMAGES & ALIGNMENT
FONTS

LOOKS PROFESSIONAL.

IS PROFESSIONAL.

NUMBERS & CHARTS

""" BIGGERNUMBERS = BIGIMPACT
SIMPLE CHARTS = MEMORABLE

REMEMBER THE BACK-OF-ROOM GUY

1 PICTURE = 1000 WORDS

e TN e

CAN HE READ IT?




OUTLINE & STORYBOARD

STARTEWITIHROSTENS
BUILDIN 3 CHARTERS
ORGANIZE KEYJDEAST S8




EX: THE CAPABILITIES PRES.
1. INTRO/WARM-UP
CHAPTER 1: [
I 3. PoSSIBILITIES
4. HERE'S HOW
(HAPTER 2: 5. EXAMPLES (x3)
SOLUTIONS & PROOF [Pt

B 7. ABOUTUS
(HAPTER 3: Rty

CREDENTIALS & NEXT STEPS [N




MAKE THE SWITCH

BUILD YOUR PPT FIGURE OUT
THEN -I-O WHAT TO SAY
FIGURE OUT THEN...

WHAT TO SAY BUILD YOUR PPT



PREPARE. PREPARE. PREPARE.
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SPEND PREP TIME WISELY

80% TIME ON PPT 80% TIME ON

-I-O DELIVERY
20% TIME ON

DELIVERY 20% TIME ON PPT



IF YOU NEED HELP .. .
g

delia

(ALL: 908.534.9044

EMAIL:  edelia@delianet.com
FORM: www.delianet.com/contact

www.delianet.com



TELLING
YOUR STORY

THANK YOU!



